Public Conference on Consumer Goods Research
Concept Note
(status 29/10/2009)

General info:

- 1 full-day workshop (9.30 -17.00)

- Date: February 4th (preferred) or 5th, 2010

- Place: Brussels, Stanhope hotel (better meeting facilities than Leopold)

- ~100 participants : consumer goods industry, academics, EC (RES, INFSO, ENTR, SANCO), MS rep’s, wider stakeholders
- organisation & promotion: Textile, Footwear & Sports ETP’s (task sharing to be agreed)

- sponsorship: resource pooling of 7 involved FP7 projects as dissemination action (project presentations possibly complemented by poster exhibitions)

Aim:   - to inform policy makers & wider public about the Consumer Goods Research initiative
            - to highlight major innovation strategies & related research priorities for increased competitiveness of the CG sectors in Europe
            - to extend the Consumer Goods Research Initiative beyond the 3 founder sectors
- to approve a common vision paper (to be extended into a more detailed research roadmap in a following step)
- to disseminate information about on-going FP7 research projects in the consumer goods field

Programme outline:

I. Opening Session (9.30-11.00):

· Short welcome by the 3 ETP’s 10’
· Overview of CG Research Initiative & introduction of main vision elements 20’

· EC keynote Herbert von Bose (DG Research) 20’
· 3-4 short industry & wider stakeholder messages (1 company from each sector + BEUC) 40’
Coffee break

II. Major innovation strategies and key EU research projects (11.15-13.00) – 4-5 speeches
· The potential of mass customisation in the fashion industry – developments of the SERVIVE project 
· Innovative consumer interaction & consumer co-design – developments of the Open Garments project 

· Health & safety – developments of SShoes or Skintreat projects
· Functional & smart products – developments of the AFootprint or NanoBond projects 
· Ergonomics & personalised functionality – developments of the MADE4U project 

Lunch break 13.00-14.00

II. Major innovation strategies and key EU research projects (14.00-15.00) – cont’d. 2-3 speeches

· Sustainability in design and product development – developments of the Enviro-Tex-Design project 
· Flexible manufacturing systems for individualised products – developments of the Fit4U project
· International collaboration of FP7 consumer goods research projects through the IMS programme

Coffee break

III. Panel discussion on further innovation trends incl. other consumer goods sectors 15.15-16.00

· 2-3 representatives of other CG sectors (cosmetics & beauty products, accessories, interior design/furniture sector…)
· 1 representative of ICT theme on ambient intelligence

· 1 representative of consumer research company?

IV. Wrap-up session (16.00-16.30)


- Brief summary of days presentations & discussions


- Forward strategy for vision paper and CG research initiative

- Closing remarks

Expected results:

· Successful workshop with positive impact on Consumer Goods research networking

· Message to EC on interesting potential of a more coordinated Consumer Goods research policy
· Input collection for final version of vision paper/research road map as input to FP7 research priority setting or early FP8 input
